
FEATURES: 

- EYE TRAINING AND ACCOUNTING SUBSYSTEM 

- TRACKS DETECTED EYEBALL 
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EACH MANUFACTURER OR AGENT THEREOF CREATE AN 
INFORMATION RESOURCE FILE (IRF) FOR EACH UPN 
ASSIGNED PRODUCT IN ITS LINE, DESCRIBING, 
ADVERTISING, OR OTHERWISE PROMOTING THE PRODUCT 



TRANSPORT THE IRF TO AN INTERNET INFORMATION 
SERVER FOR STORAGE AT A LOCATION WITHIN THE 
SERVER SPECIFIED BY A URL LINKED TO 
THE UPN OR THE PRODUCT 







INSTALL THE PRODUCT PROMOTION KIOSKS WITHIN A 
RETAIL SHOPPING ENVIRONMENT 







USE RETAIL ADMINISTRATION CLIENT TO PROGRAM: 

(i) THE PRODUCT ADVERTISEMENTS TO BE DISPLAYED IN 
THE ADVERTISEMENT DISPLAY FRAME OF A PARTICULAR 

PRODUCT PROMOTION KIOSK IN THE RETAIL SHOPPING 
ENVIRONMENT (e.g. FOR A GIVEN PERIOD OF TIME); 

(ii) THE PROMOTIONAL MESSAGE (e.g. 20% DISCOUNT) TO 
BE DISPLAYED IN THE PROMOTIONAL FRAME THEREOF; 

(iii) THE LOCATION OF THE PRODUCT IN THE STORE 
(e.g. STORE SECTION, OR CATEGORY) 



FIG. 



DISPLAY PRODUCT ADVERTISEMENTS, PROMOTIONS AND 
PRODUCT LOCATIONS ON PRODUCT PROMOTION KIOSKS 
THROUGHOUT THE RETAIL SHOPPING ENVIRONMENT IN 
ACCORDANCE WITH THE SCHEDULE PROGRAMMED BY 
THE RETAILER ADMINISTRATION CLIENT 



DURING PRODUCT PROMOTION DISPLAY, COLLECT 
INFORMATION REGARDING: 
(i) THE NUMBER OF EYES LOOKING AT EACH PRODUCT 
ADVERTISEMENT OR A PARTICULAR PRODUCT PROMOTION 
KIOSK, AND 

(ii) THE NUMBER OF PRODUCTS SOLD IN THE RETAIL 
SHOPPING ENVIRONMENT ON A PARTICULAR DAY 



REPROGRAM THE PRODUCT PROMOTION KIOSKS IN 
RESPONSE TO THE INFORMATION COLLECTED AT BLOCK F 
SO AS TO ARCHIVE THE PRODUCT PROMOTION GOODS 
WITHIN THE RETAIL SHOPPING ENVIRONMENT 
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